Theoretical foundations for interventions designed to promote informed decision making for cancer screening.
Decision aids are currently being developed and evaluated for use in cancer-screening decisional settings. The purpose of this article is to review and discuss the theoretical basis of interventions to promote informed decision making in cancer screening. We reviewed interventions cited in Briss et al. and Rimer et al. to identify their theoretical basis, intervention content, measurement strategies, and outcomes. Few interventions had a strong, decision-oriented conceptual basis. This was apparent in their intervention content, the measurement strategy, and the choice of outcomes for the study. We recommend that more research occur into the basis of decision making in cancer screening and that future interventions use this research to rigorously design and evaluate decision aids to help people make choices about cancer screening.